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Insurance

Insurance Connect is a publication specialized
in the insurance sector. It was founded in Octo-
ber 2011 following the intuition that there was
a hidden need in this complex and continuously
evolving field: to provide high quality, speciali-
zed, continuous, structured information in line
with contemporary multi-medial and multi-chan-
nel communication. Thanks to these values, gua-
ranteed by a team of capable and acknowledged
experts, Insurance Connect immediately caught
the sector’s attention, and has gained a place of
primary importance in the publishing world, di-
stinguishing itself from other competitors alrea-
dy present.

Our main activity consists in the production and
circulation of qualified information and updates,
presented with multi-medial contents and circula-
ted by means of tools differing in themes and lan-
guage according to the categories of recipients.
Part of our core business, too, is organizing con-
ferences and forums, which are fundamental op-
portunities for discussion and training, together
with the offer of content and media support in
coincidence with events concerning the most im-
portant topics involving the insurance system.



QUALITY
OF INFORMATION

Our aim is to offer high quality information, ca-
pable of providing tools and contents for conti-
nuous in-depth analyses and updates. In order to
implement this in an extremely specialized sector
as insurance, a deep knowledge is necessary of
the topics, norms, processes and strategic and
decisional logics specific to this field.

We can rely on a specialized team of journalists
with a solid experience in the field of information
and a deep knowledge of the world of insurance.



INNOVATION

Our magazine is something new, founded in a
time when communication is undergoing radi-
cal changes and is in many aspects continuously
evolving: the tools, the way a product is used, the
language, the types of target are radically diffe-
rent compared to a few years ago.

In order to create an effective ICT tool it is the-
refore necessary to be able to understand these
changes and know how to structure a calibra-
ted offer, by paying particular attention to each
aspect.



MULTI-CHANNELLING
and MULTIMEDIALITY

These are two of the features which make our
magazine unique in the field of Italian insurance
publishing.

Through our activity we have interpreted the
trend towards innovation by working on the
ways of conceiving, structuring and circulating
information. Multi-channelling and multimedia
represent the expression of an evolution in pro-
gress in the whole world of publishing, and which
today can also be applied to the world of insuran-
ce. Insurance Connect meets this need by means
of a multi-channelling offer, by circulating infor-
mation:

e by using TRADITIONAL paper
methods

e thanks to opportunities
of direct contacts during
CONFERENCES

e through the web and email,
which are always accessible
from any COMPUTER,
SMARTPHONE and TABLET

Consistently with the evolution of communica-
tion, which is becoming more and more polyhe-
dral, and in order to try and offer information as
complete and varied as possible, we are counting
on the combined use of different media, propo-
sing contents in different forms which interact by
integrating:

o texts

* images

VIDEOS

blogs

e social networks

e surveys

structured in-depth
ANALYSES



INDEPENDENCE

Insurance Connect is an independent and auto-
nomous publication. We are aware that the insu-
rance field plays an important social role because
it concerns the protection of people and proper-
ty. Our means of information aim at describing in
a balanced and complete way the current situa-
tion of the insurance market and the economic
system in which it operates, defining strategies,
models and processes that are indispensable for
all future scenarios.



INFORMATION
FOR THE SECTOR

Insurance Connect wants to be a point of referen-
ce for information and communication addressed
to the world of insurance and the professionals
working in it. Our b2b tools (Insurance Review,
Insurance Trade and Insurance Daily) are there-
fore addressed to insurance companies, agents,
brokers and mediators, category associations,
banks and credit institutions, law offices, acade-
micians, consultants and social welfare institu-
tions. Our team of journalists every day guaran-
tees high quality information, carefully treated in
its content and form. Multi-channelling and muilti-
media, which distinguish our activity, widespread
information and adapt it to all single needs; our
publishing tools are based on web and mobile
platforms and services, conferences, printed pa-
per, and applications compatible with smart-pho-
nes and tablets. Many opportunities of discus-
sion, updating and in-depth analyses are offered
through:

e articles
e INQUIRIES and reports
e observatories

¢ interviews and
VIDEO-INTERVIEWS

e ROUND TABLE CONFERENCES
among sector protagonists

e CONFERENCES

e training events
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Prodotti e servizi
per il settore assicurativo




Our ICT activity develops
through a wide and multiform
range of tools, differing as to
periodicity, targets, the media
used, and the topics dealt with.
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Insurance Trabe”

WWW.INSURANCETRADE.IT

THE ONLINE
PLATFORM 20.000

visits/month

Insurance Trade is our online platform, an infor-
mation and discussion point for the whole Italian
insurance community. A team of specialized jour-
nalists every day proposes and updates in real
time fresh contents, organized in different forms

(news, market data, observatories, analyses and 90 000 pages ﬁ |

december 2013

inquiries, video and text interviews, sector rese-

arches). consulted a month
Making this platform unique in the Italian world december 2013
of insurance are the high quality of information,

structured on various update levels and in-depth

analyses, and the multimedia nature of the con-

tents, as well as easy fruition by users, so that

subscription to the portal is for free. An area of o \

the site is dedicated exclusively to sector events, 4 nmine 50 sec
the coverage and circulation of which is ensured average
through live web broadcasts, videos and excerp- VISITING TIME

ts. In order to offer pluralistic information giving E G

space to different opinions, the portal offer is si-
ded by a Blog section, which can rely on the pre-
stige of collaborators with a ten-year-long expe-
rience in the field of insurance.

Insurance Connect is also present within the 6 NEW N
community of the professional social network CONTENTS
Linked-in with a company page and a group, in every day

which every day articles and news from the in-
surance and financial world are proposed as sug-
gestions for comments and debate. It also has a
Twitter account and a dedicated Facebook page,
updated every day.
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Isurance trade

WEEKLY
NEWSLETTER

This is our weekly information appoint-
ment; it is delivered every Thursday directly
into the email boxes of the mailing list of
portal subscribers. As an opportunity for
overviewing the most important news of

the week published on Insurance Trade,
the newsletter enables even people who
do not consult the portal every day to keep
updated on issues, inquiries, and news
from the world of insurance.
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PRODUCTS AND
SERVICES FOR THE
INSURANCE SECTOR

Insurance DB is a new B2B instrument, an over-
view of all the services, products and specialized
solutions conceived for the insurance sector. It’a
a unique and complete database, with a free ac-
cess in a dedicated area of the website www.in-
surancetrade.it. It’s organized by categories and
it’s provided with a detailed search engine.

The database contains all the companies that are
in some way related to the insurance sector, each
one present with his products and services. Insu-
rance DB allows the users to find the answer to
their business needs with focused researches, it
provides contacts and gives access to a large va-
riety of informations and documents.
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DAILY B2B
INFORMATION

This is our daily information appointment, ad-
dressed to the entire insurance community,
which enables people to be constantly infor-
med on important sector news. It is addres-
sed to companies (with in-depth analyses

addressing all company functions), insurance 4 900
agents, brokers, risk managers, as well as ope- @ *

READERS
a day

rators in the economic, financial, banking, and
juridical fields. It is a digital daily newspaper of
four pages, in PDF format, with an organized
programme schedule including:

news of the day

COLUMNS

articles by SECTOR EXPERTS
UPDATES on laws and norms
weekly supplements

studies and researches
IN-DEPTH ANALYSES
advance information

It is delivered for free by email from Monday to Friday to portal subscribers, and it can be consul-

ted directly online, from computers and mobile devices, or printed out on paper for more tradi-
tional reading.
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PERIODIC
INFORMATION FOR
THE SECTOR

Insurance Review, a monthly b2b review, foun-
ded at the beginning of 2013, young and innova-
tive in its conception, is a successful presence in
the world of Italian insurance ICT. Appreciated
| N S U F\) A N C E for the quality of its contents and dynamical and
easy to read graphical layout, it addresses the
R E \/ | E W whole sector and professional figures involved in
the insurance, juridical and financial world, with
the aim of offering in-depth, updated and unbia-
sed information. Owing to the variety and quality
of its contents, it is widely considered a true and
proper tool for training, updating and in-depth
analyses. It presents the evolving scenarios of
the market, analyses concerning main business
trends and the dynamics related to the most im-
portant topics concerning the insurance field.
More specifically, articles regard:

e STRATEGIES
e ANALYSES and MARKET data

e AGREEMENTS and
COLLABORATIONS

e ORGANIZATIONAL and
OPERATIONAL models

e distribution POLICIES

¢ Evolution of PRODUCTS
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¢ NORMS

* IN-DEPTH ANALYSES

e opinions and COMMENTS

VORI 10 issues
e INTERVIEWS with sector

protagonists

per year

e CASE STUDY distribution

e on SUBSCRIPTION

Insurance Review is online with a dedicated web-

site, in which readers can find all the articles and
contents of the magazine. It can also be consul- ® at sector CONFERENCES
ted from tablets and smart-phones thanks to
the homonymous App, which is compatible with

Android and los systems. Moreover, Insurance ® on TABLETS
Review is present on social media with a Twitter and SMART-PHONES

rofile and a Facebook page. . .
P . with a dedicated App
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rencesconfere

The organizing of conferences by Insurance Con-
nect, in continuous development and evolution,
further enhances our activities. Conferences are
addressed to a specialized audience (companies,
in all their functions, mediators, consultants and
sector operators) but are also open to professio-
nal figures coming from the economic, industrial,
financial, juridical and professional training wor-
Id. Besides representing an important chance for

direct meetings and discussions, our events are
true and proper opportunities for training and
updating. Topics are chosen among the issues of
greatest interest and relevance, with the aim of
interpreting as best as possible current changes
and hidden needs. Content level is ensured than-
ks to the involvement of representatives of pre-
stige in insurance, economic and juridical fields as
speakers.



conference an

Besides conferences, Insurance Connect is active
in giving support and being present as partners
in coincidence with other sector events, such as,
for example, round tables and observatories. Our
competencies enable us to individuate the most
important topics, the way to approach them,
and the most suitable speakers for dealing with
them. Said activity can be completed by coordina-
ted and multi-channel broadcasts of the events,
thanks to our ICT tools.
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“Gathering together is a beginning,

staying together is a progress...

working together is a success.” (Henry Ford)

Not even the best ideas can be implemented in a
structured project and evolve with time without
an effective and competent team. We can count
on a team made up of professionals with diffe-
rent backgrounds, working with collaborative
mindsets and synergy aimed at achieving shared
goals. The journalists who take part in the project
have a deep and experienced knowledge of the
insurance sector, and the know-how indispen-
sable for interpreting the dynamics of the market
and circulating them according to the ideas of
multi-channelling and multimediality.
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Via Montepulciano, 21 - 20124 Milano
T +39 02 3676 8000
F +39 02 3676 8004
info@insuranceconnect.it
www.insurancetrade.it



